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Why Amphora’?

A Theonlywine advisory applying quantitative
analysis to the market?

Significant outperformance

Team of experts with financial market
backgrounds
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with tremendous results. The team are
knowledgeable and professional, and
my wine portfolio currently stands as
my best performing investment with
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Rajeev Samant, CEO & founder of
Sula Vineyards
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James FletcheDirector

James has fine wine in his blood, growing up #
with family connections into arguably the =
greatest dynasty in Bordeathe

Rothschilds

A founding member of the APM team, James
has worked in the fine wine trade for nearly
ten years. He advises several HNW clients on
their wine investments, and also specialises
in creating proprietary ifhouse account and
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combination of IT and systems knowledge
allied to a keen understanding of the
international fine wine trade ensures APM is
at the forefront of advances in the wine
investment world.
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Merrill Lynch

MorganStanley

Deutsche Bank
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Paul Regamlead of Sales

Paul is a former financial futures trader on
the London International Financial Futures
Exchange (LIFFE). It was during this time
whilst entertaining clients, he developed his
love affair with fine wine and became aware
of its potential as an investment commodity.
Paul entered the wine trade in 2000 and is
WSET qualified

Mike SteuartFinance
Director

Mike is a Chartered Accountant with 30 years
experience in the equity finance area of e
investment banking, with specific roles in Primeg&es
Brokerage client management and product S -
management at Merrill Lynch, West LB, and
Dresdner Bank. In recent years Mike has
managed his own property portfolio and held
several FD roles in small and medium sized
enterprises




Market Performance

Index level (rebased to 100 @ Jan 1988)

Comparison of Fine Wine Investibles to the FTSE100; Dow Jones Industrial Average and Gold.
Monthly closing prices from January 1988 to July 2017.
All data rebased to 100 at January 1988.
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Liv-ex Fine Wine 100 -8 207 26%

KFLII performance by asset class (to Q1 2017%)

12 MONTHS

STAMPS COLOURED JEWELLERY KFLII
AN nous DIAMONDS 3%

ART FURNITURE 15
CHINESE A%

CERAMICS

-14%

Liv-ex 100 Fine Wine
Index

Declared the "fine wine industry's leading
benchmark" by Reuters, the ké&x Fine
Wine 100 Index represents the price
movement of 100 of the most sought

after fine wines for whichthere IS a strong
secondary market. The index is calculated
monthly

Inw enjoyed a dramatic beilin form
¢.2005 in consequence to burgeoning
demand'om China

A Major correction in 2012
A Entered growth again late 2015

A Dramatically long term outperformance
of stock markets / gold / crude oil

A Wine overtook classic cars in the Knight
Frank Luxury Index in 2016 as the best
perfuming physical asset class




Wine as an investment

The top 1% or so of Fine Wig@amely that which improves
with time in the bottleg is produced in painfully limited
quantities.

As each bottle of a particular vintage (year of production) is

, drunk, supply to the market diminishes.

LYNCH & BAGES

At the same time, the combined impact of increasing
consumption in new markets such as Hong Kong, China, and
elsewhere in Asia, and the natural process of the wine

« Limited production
o Diminishingsupply = PRICES improving over time, increases demand.

b Incre’asing demand This heady combination of decreasing supply and increasing
demand puts upward pressure on the price of the underlying
asset over time.

Mini-Stock Market

With dozens of producers in multiple locations around the globe, each
producing a unique offering each vintage (year of production) there are
a dazzling array of potential investment targets on offer.

Unlike, say, gold or oil with their single homogenous price, with wine
R2y Qi aA YinibtBe assat BN ButyduFurther diversifithin
the asset class itself.

Addressed wisely, this can be utilised to manage risk. It also facilitate
active management approach enabling investors to outperform the
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The chart right illustrates the divergent performance over 5 years of Burgundy 150 -=- a7 1% 28% 20% 7%
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Rhone 100 -« 177 6% 13% 1% 4%
Champagne 50 336 14% 22% 25% 35%
Rest of the World 50 -»- 261 10% 20% 18% 4T %

Italy 100 250 8% 14% 16% 29%

Liv-ex Bordeaux 500 - 296 7% 22% 25% 1%



The Amphora affeat the benefits of applying quantitative analysis

Wine pricing depends on several different varialjg@smphora have

identified 9 such factors and weighted them according to their importance in
an algorithmg clearly a First Growth will be more expensive tharta 2

Growth, a great vintage more expensive than a poorer vintage etc. The trick is
to know how to calculate the correct differentials.

The Chart right ShOWS the prices Lafite Rothschild | Price by vintage
of Lafite Rothschild over 12 "On" Vintage | "Off" Vintage"

Weighted Variables within GAYyGlI3Sad ahyé @GAayial3sSa | NB
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Neither absolute figure gives

. clues to the best investment.

hidKSNI / NANUAOaQ Lafite Rothschild | Relative value by vintage
However, a clear picture of "Buys"

relative valueunfolds when you | 35

divide each of the variables by | »

Google reach the price of the wine. .
. Weighted production 1
levels The results of this process can | .
. . be seen in the chart right. The | |
L!QUIdItY as evidenced by bright blue bars are the best 2001 2002 2003 2008 2005 2006 2007 2008 2009 2010 2011
Livex bid/offer spread investment buys on eelative
Supply to market over value basis.

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011
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The Amphora proprietary algorithm considers some 141 producers over 23 vintages (so 3243 possible investment opportunities)
both vertically and horizontally on a daily basis, thereby modelling the marketelata/e valuebasis
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This process highlights anomalous pricing and pockets of value, as w
as reducing the universe of wines considered on an individual basis b
the Amphora team. It must be stressed that the Algorithm alone is not
tool for making investment decisions, but rather an invaluable tool in
leading the team to promising prospects for the essergiadlitative
overlay

Algorithmic selections
Livex 50

104

However, on a purely quantitative basis, Amphora ran a model portfoli
containing the top 34 wines as highlighted by the algorithm since Jan ™
2017. The 6 month results as compared to thedx\b0 Fine Wine Index
may be seen to the right 100

All charts are for illustrative purposes only, and no purchasing decision should be bases upon therng;
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Process

1). Investment proposition is explained to  9). APM transfers wines upon inspection to client

potential clients and queries answered. account in Amphora Vaults. The wines are
allocated a unique ID (UID) from Vine (thedxv

2). Investment parameters examined: owned storage facility) and from this point they

Term of investment (& years or more?)' become the sole property of the client.

Risk profile of investment

(momentum/value);

Particular requests (i.e. preferences b

region, producer, or vintage).

q‘ ount and changes

0 periodically and
)propriate.
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i M
4). Investment recommendations fo
with explanation of wine selections. ng > W another), APM to make
endation, clientto authorise, and APM
to make all arrangements regarding wine

3). Investment portfolio size finalisec :

5). Recommendations agreed with client.
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Appendix A
Terms & Conditions
DEFINITIONS

Conditions: refers to the terms & conditions and any additional material agreed between you and
Amphora Portfolio Management Limited and are printed on the Invoice.

We, us or our: refers to Amphora Portfolio Management Limited (hereafter APML), 5 Fitzroy
Square, London, W1T 5HH.

Delivery Date: refers to the date the Product is delivered to you or where title is appropriated to
you at the warehouse (where your Product is stored) by us as provided for in these terms and
conditions.

Price: refers to the price for the Product as described in the Invoice.
Product: refers to the wine described in the Invoice.

Invoice: refers to the order document for the Product issued by us to you and is accepted by you
when you pay for the Product. The minimum order size is for nine (9) litres of alcohol. All orders
will be fulfilled to this amount of alcohol.

Contract: refers to the legally binding contract between you and APML for the sale of the Product
to you.

Warehouse: refers to the United Kingdom Private Bonded storage facility which APML uses to

store the Prociugw
e

ORDER N

2.1 By accepting the Invoice and sending paymenh) us, you are accepting our offer to supply you
with the Product. The contract will be formed when payment has cleared into our bank.

2.2 Once the contract has been formed in accordance with condition 2.1, you may cancel the
Invoice at any time up until the close of business on the seventh working day from the day after
the day on which the Product is delivered in accordance with the Distance Selling Regulations
2000.

2.3 If you cancel the Invoice after the Product has been delivered, you will bear the reasonable
cost of returning the Product to us. If the Product has been delivered to you, we will arrange for
the Product to be collected from you at a mutually convenient time as soon as possible after
cancellation and in any event within three working days of cancellation.

2.4 You will bear the risk of loss or damage to the Products returned after cancellation until they
are delivered to us or to the supplier, whichever occurs sooner.

DELIVERY
3.1 We will notify you of delivery date.

3.2 We will pay freight, carriage, insurance and other costs of delivery from the supplier to the
Warehouse.

3.3 We.will arrange delivery of the Product to be made to the warehouse for storage.

STORAGE & REMOVAL

4.1 We store the Product on your behalf, we do so at the warehouse which will contain equipment
suitable for storage of the Product in a controlled environment.

4.2 We will pay all insurance and storage at the warehouse for you from the delivery date.

4.3 If at any time the Product is removed from the warehouse whether following a sale or your
request for the Product to be delivered to another storage facility, you will pay the reasonable
costs of such removal.

4.4 We will notify you in advance of the costs of such removal and we will be entitled to remove
the Product from our insurance policy from the time it leaves the warehouse.

4.5 The risk of any damage or loss to the Product resulting from its removal as described in
condition 4.4 will pass to you at the time the Product leaves the warehouse. You will be
responsible for insuring the Product against any damage or loss from this point unless the damage
or loss results in negligence from us or our carrier.

4.6 If the Product is lost or damaged at the warehouse we will pay the lower of the replacement
value or the market value of the lost or damaged Product.

TITLE & DOCUMENTATION

5.1 Ownership of the Product will pass to you immediately upon delivery of the Product to your
account at the warehouse.

5.2 We will provide you with proof of ownership stating the unique identification number issued
by the warehouse in relation to the Product once the Product is received at the warehouse.

5.3 Ownership of the Product will pass to us immediately following a cancellation of the Invoice by
you in accordance with condition 2.1.

SALE OF THE PRODUCT
6.1 You may sell the Product at any time.

6.2 We will provide professional advice and assist you to sell the Product at the best price
obtainable. If requested, we will find you a Buyer. Prior to this we will agree with you a minimum
you will accept.

6.3 You must instruct us to sell the Product in writing or by email. In doing so you acknowledge
and agree that your offer to sell the Product through us is a firm and unconditional offer to sell,
which, until withdrawn or amended by you in accordance with clause 6.4, may be accepted by us
at any time.

6.4 You may cancel the offer to sell the Product at any time other than in accordance with clause
6.5.

6.5 We will inform you in writing or by email when we have agreed the sale of the Product at a
price in accordance with clause 6.2. From this point your offer to sell the Product may not be
withdrawn.

6.6 The sale operates so that we purchase the Product from you and we sell the Product to the
Buyer. We therefore transact as principal and are not your agent.



6.7 We will pay you the agreed price on the following business day to the Buyer paying us unless
there is a mutual agreement to accrue funds where multiple products are being sold.

6.8 We may agree to sell wine(s) not originally sold by us toiy®ndt the Product) for you under
these terms and at our discretion. We may charge you a Transaction Fee to facilitate the sale
which will be agreed in writing or by email in advance of the sale. You warrant that:

(a) all information provided by you in relation to the offer, including the description and condition
of the wine offered for sale, is accurate, complete anetaxuiate.

(b) you will not sell the wine offered for sale to anyone other than us and the wine is available for
delivery to us in accordance with these terms and conditions should we choose to accept your
offer.

(c) the wine is not offered for sale elsewhere.

(d) your offer and your sale of the wine to us does not, and will not, breach any applicable law,
statute or regulation.

(e) you are the legitimate owner of the wine offered for sale or you are authorised to offer the
wine for sale and sell the wine by the true owner; and

(f) you are able to legally and legitimately transfer to us title to the wine offered for sale free from
all charges, liens and other third party rights and encumbrances.

(g) you will cover the cost, if any, of delivering the wine to us or a nominated warehouse.

6.9 Each contract of sale is a separate agreement between you and us and incorporates these
terms and conditions. A contract of sale consists of your offer to sell the Product or other wine,
our email notifying you that we accept your offer to sell and these terms and conditions, to the
exclusion of all other terms and conditions (including any terms and conditions which you may
purport to apply under any purchase or sales order, confirmation of order, invoice or similar
document), and supersedes all prior agreements, arrangements, statements and understandings
in respect of the same.

AGENCY

7.1 You appoint us to be your agents for the purpose of obtaining storage and retaining storage of
the Product at the warehouse.

PRICE

8.1 The price is inclusive of all taxes and import duties to the warehouse. Cost of taking the wine
out of bond is available upon request.

LIABILITY & WARRANTY

9.1 The nature of the Product and the fact that we are not involved in its production means we do
not give any warranty or make any representation as to:

(a) the suitability of the Product for you as a speculator in its future price. You agree that this is
not a one way market and the price of the Product can fluctuate. Past returns on similar products
are no guarantee that such returns will be repeated; or

(b) the condition of the Product at any time.

9.2 We do warrant that:

(a) we will engage only suitably qualified and reputable third parties to provide the warehouse
facilities, and

(b) we will ensure the insurance described in these conditions are provided only by reputable
insurers, and

(c) we will perform the services described in these conditions with professional skill, care and
diligence.

9.3 Our total aggregate liability to you for loss of or damage to the Product whether in transit or in
storage is set out in condition 4.6 of the above.

9.4 Our total aggregate liability to you for claim arising out of or in connection with the contract
shall not exceed the price paid by you for the Product which gives rise to the claim or liability.

9.5 Except as set out in these conditions we will have no liability to you arising out of the contract,
whether the liability arises in contract, tort (including negligence) from the statute or otherwise.

9.6 If you have any queries, complaints or comments about the Product, these should be sent to
Amphora Portfolio Management Limited, 5 Fitzroy Square, London, W1T 5HH.

ANNUAL FEE A

«
10.1 For the purposes of calculating annual management fees each contract: ofisale will be
considered a separate portfolio —

—
10.2 The annual fee will be calculated by reference to the increase in the value of | i
shown by the Liex Market Price at the anniversary date less theeikiMarketPrice 12months
earlier or the purchase price at inception of this contract, whichever is the later, obtained from
Livex, the independent industry benchmark for market valuations. We will add the value of any
crystallised interests in the preceding 12 months.

10.3 You agree to pay us X% of the increase in the value of the entire portfolio as calculated in
Clause 10.2.

10.4 The annual fee can be settled by means of a cash payment to us, or by us liquidating such
assets of the portfolio which are sufficient to pay the fee, any fractional interest either being
reinvested at our discretion or held in cash for your account.

10.5 You have X days from the sending of an invoice requesting the annual fee to remit the funds
to our bank account. Should the funds not be cleared in this time we can, at our discretion,
liguidate assets to the value of the fee.

10.6 You hereby instruct us to sell wine from the portfolio at our discretion of sufficient value to
settle the annual fee on each anniversary of this contract being formed.

10.5 We will contact you one month in advance of each anniversary to offer you the opportunity
of settling the annual fee in cash.

10.6 Any sale of wine(s) to settle annual fees will be in accordance with clausg® 6.1

GOVERNING LAW

10.1 The contract between you and us will be governed by and interpreted in accordance with
English law.
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